
Reflections: 

•Picking the target audience was harder 
than we thought it would be

•We learned how to use insights in 
behaviour change

•The influence between householders on 
smoking was stronger with more passion 
involved than thought

•Our mix of participants and our different 
backgrounds worked well

How might we use it: 
•Multiple marketing angles
•Changing services i.e. trying different 
interventions with this audiences

•Seeing smokers not just as individuals but 
part of wider families / smoking
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Getting household smokers (those living with another smoker) to quit or 
support someone in their household to quit


